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How to create a WooCommerce feed for
Google Merchant Center Promotion Using
Product Feed Manager

All Google Feeds - https://rextheme.com/docs/product-feed-of-google-merchant-center-promotion/

In this doc, | will show you how you can easily create your WooCommerce product feed for Google

Merchant Center Promotion.
Follow these easy steps to generate a WooCommerce Product Feed for the Google Merchant Center

Promotion.

Step 1: Create a New Feed and Map Your Product Attributes

Go to your product feed dashboard.
Click on the Add New Feed button.

It will take you to the feed creation page.

Add New Product Feed

[ Bocumentation (@ Troubleshoot T Product Filter & Settings

Feed Merchant Feed Type

Now, here,
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1. On top, you will get the option to add a title to the feed. Give your feed a name.

Add New Product Feed

Google Review Feed
O wadia
B Pages ¥ Stwatus Draft it

B Documemtation @ Troubleshoot T Product Filter B Senings
‘ — ¥ Visibiity: Public Eait
T Publsh immediately t
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2. Just under the title, you will see an option to select your preferred merchant. Simply click on the
Feed Merchant dropdown button and select your preferred merchant from the dropdown or you can

search in the dropdown box.

Edit Product Feed
Demo Feed
. _ ¥ Status: Published Edit
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v ty: Public Edit
i e on: Me 12, 2029 st 07:08 Edil
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- et’s (Jeon-Ld) Structured
Long title Stathe Default &
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Select your preferred merchant, and all the required attributes will be loaded below.

Let’'s select Google Merchant Center Promotion for this feed.
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Add New Attribute Preview Feed

3. Here, you will see that most of the values aren't assigned yet, you need to assign values to the

unassigned attributes.

For example, when you select Google Merchant Center Promotion, you will see there are two

Attributes that don’t have the values assigned.
e Promotion ID —

This Promotion ID attribute is the unique ID of a promotion. You have to link specific products with

this Promotion ID here.
e Product Applicability —

This attribute is used to indicate if the promotion applies to all the products or only to specific

products.

Supported values of this Attribute:
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1. All products [all_products]

2. Specific products specific_products
e Offer Type —

This Offer Type attribute indicates whether a coupon code is required for customers to redeem the

offer.
Note: All shipping promotions must include a valid redemption code.

Free shipping promotions must include a valid coupon code that customers can manually apply.

Otherwise, shipping will be treated as a service that is normally offered.
e Long Title —
This is the full title of the Promotion.
e Promotion Effective Date —
This Promotion Effective Date simply specifies the date since which the promotion should be live.
e Redemption Channel —
Redemption Channel shows the status of the promotion, whether this promotion is online or in stock.
Supported values

1. Online [online]

2. In store [in_store]
e Promotion Destination —

These are repeated fields and values are supported simultaneously. Values indicated in this field will

overwrite any product defaults.

e Shopping ads [Shopping_ads]
e Buy on Google listings [Buy_on_Google_listings]

e Free listings [Free_listings]

Add a supported value to your feed. To submit your promotion to one or more destinations, submit

each destination value as a separate column:
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promotion destination: local_inventory_ads

promotion_destination: Shopping_ads

promotion_destination: Buy_on_Google_listings

promotion_destination: Free_listings

4. Also, if you want to add new attributes, you can click on the Add New Attribute button, and you will

get the list of the optional Attributes of Google Merchant Center Promotion.

Or you can add a custom attribute by clicking on the Add New Custom Attribute button.

Step 2: Feed Configuration

1. Scroll up to the top and here, you will see that there are four options, Product Filter and Product

Settings.

e Settings

e Product Filter

e Troubleshoot

e Documentation
Add New Product Feed
Google Review Feed

Rabas: Draft Eo

B Documentation @ Troubleshoot T Product Filer @ Settings e
T ——
Feed Merchant Feed Type \ . ' ’
Google Review v XML w

Premium Version Features
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Product Hame Attribute Product Title tefaul &

Product URL Amibute Product Uk W~ .

w0 Adtribute ExL tefault &

2. First, let us configure the features in the Product Settings. Click on the Product Settings button,

and a drawer will open from the right side of the screen.
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) Settings

‘Auto-Generate Your Feed 0

&  No Interval Hourly Daily Weekly

Regenerate only when products changed &

Country @ Bangladesh

Include Out of Stock Products &

Include Variable Parent Product (No Variations) ©
Include Variation Mame In The Product Title €

Include All Variable Products Variations &)

Skip products with empty value ©

Track Your Campaign ©

3. The first option you will see

Custom

0 Include Product with No Price @

Exclude Invisible/Hidden Products &)

Include Grouped Products

Skip attributes with empty value &

On Toggle to activate UTM Params

is Auto-Generate Your Feed.
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@ Settings %

Auto-Generate Your Feed ©

Mo Interval  (8) Hourly Daily Weekly Custom b

Regenerate only when products changed ©

Country @ Bangladesh e

Include Out of Stock Products © [ @) Include Product with No Price © [ @]
include Variable Parent Product (No Variations) @ Exclude Invisible/Hidden Products @

Include Variation Name In The Product Title @ Include Grouped Products & ()
Include Al Variable Products Variations © [ @)

Skip products with empty value & Skip attributes with empty value @

Track Your Campaign © On Toggle to activate UTM Params

This option is used to schedule an auto-update of the feed after certain intervals. Choose an option to

set an auto-update or leave it as “No interval” if you do not want to set an auto-update of the feed.

4. Next, use the following options as needed.
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Settings

Auto-Generate Your Feed &

® Mo Interval Hourty Daily Weekly

Regenerate only when products changed ©

Custom

Country @ Bangladesh

Include Out of Stock Products ©

Include Variable Parent Product (No Variations) @

Include Variation Mame In The Product Title ©

Include All Variable Preducts Variations

Skip products with empty value ©

Include Product with Mo Price © ‘D

Exclude invisible; Hidden Products ©/

Include Grouped Products & Q

Skip attributes with empty value ©

Track Your Campaign @

Select Country/ Region

On Toggle to activate UTM Params

. Select a Region from this dropdown menu if you want to include the Shipping info to your feed.

Once you select the region, you will have to insert the Shipping attribute to your feed to get the

Shipping values.

. You can follow this doc to learn how to include the Shipping info in your feed.

Include Out of Stock Products

-If you want to include the out of stock products, then you can enable the option.

-For this feed, let’s not use this option and keep its value as “No“.

Include Variable Parent Product (Without Variations)

-If you want to include the parent feed for variable products, then you can enable the option.

-Few merchants such as Google Shopping or Facebook don’t require you to submit parent

products, however, there are many other merchants such as eBay MIP, that require you to submit
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product products in the feed.

-For this feed, let’s not use this option and keep its value as “No“.

e Include All Variable Products Variations -
-If you want to only include simple products to the feed and no variable products, then keep its
value as “No“.
-If you want to submit both simple products and variable products to Google Shopping, then
choose its value as “Yes"“.

-Let’s use this feature, and mark it as “Yes”, for this feed.

e Include Variation Name In The Product Title
-Few merchants such as Google Shopping, suggest you add the variation term to the Product
name in case you are uploading variable products, however, it is completely optional.
-So if you want to include the variant terms to the variable product names, then you can set its
value as “Yes”.

-Let’s use this feature, and mark it as “Yes”, for this feed.

e Include Grouped Products
-If you have Grouped Products, then it’s best to submit the parent product of the Grouped product
you created.

-So you should mark this option as “Yes“.

e Exclude Invisible/Hidden Products
-You might have certain products in your store that are marked as hidden or invisible on
WooCommerce.
-If you want to generate feed for Simple products only, then you can mark this option as “Yes"” to
exclude invisible products from the feed.
-However, product variants are by default marked as Invisible on WooCommerce. So if you include
variable products to the feed, then you should mark this as “No“.
-Since in this feed we are including product variants, we will not use this feature and keep it as “
No“.

e Skip any attribute if the value is empty
-Enabling this feature will exclude any attributes of a product if the attribute value is missing.

-For this feed, let’s not use this option and keep its value as “No“.

5. You can then find an option to add Track Your Campaign (Analytics parameters).
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Use this option if you wish to add analytics parameters to product links on your product feed so that

you can keep track of the products’ performance on Google Merchant Center.

6. Now, close the drawer and click on the Product Filter option. A new drawer will slide in from the

right side of the window.

7. Click on the dropdown, and You will get the following options:

Product Filter Add Feed Rule Add Custom Filter

Praducts All Published Products W

All Published Products
All Featured Products
Category Filters

Tag Filters

Praduct Filter

Choose the Products you want to include in the feed.

You may choose to include All Published Products in your store, or you may use one of the three filter
options, Custom Filter, Category Filter, and Tag Filter, to include the products you require (or exclude

the ones you do not want to include).

For a basic feed, you can keep it the same.

Step 3: Publish WooCommerce Product Feed For Google Merchant Center

Promotion

Now, that you've configured your feed, it is time to publish the feed.
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Click on the Publish button on the right.

Click on the Publish button and your feed will start generating.

Once your feed generation is complete, you will be able to view or download the feed.

That's it. Your WooCommerce XML product feed for Google Merchant Center Promotion is generated.

You can now send this feed to Google Merchant Center through the Content APl method, which is a
bit complicated process. Or, you can download and upload this file to your merchant account

manually and list your products on Google Merchant Center.

Learn how to upload your feed to Google Merchant Center through the direct upload method.

Learn how to send your feed to Google Merchant through the Content APl method.
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